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Environmental Business Council Seminar
Corporate Environmental Stewardship - Best Practices

Environmental stewardship, sustainability, and corporate social responsibility have become topics of steadily increasing interest, despite the economic downturn. A number of forward-thinking companies in New England are advancing initiatives to understand the impacts that their operations have on society, to improve their business practices, and to involve their employees, suppliers, customers and communities in defining ways to achieve more sustainable and environmentally-friendly operations.  This is becoming ever more important in a carbon-constrained and water resource-limited world. The program includes a Keynote Address and interactive Panels with speakers from leading companies—in addition to local leaders and experts who will describe their experiences working collaborating with such companies.  

Thursday May 7, 2009

Foley Hoag Emerging Enterprise Center, Waltham
8:30 a.m.
Welcome – Daniel K. Moon, President EBC



Introduction and Moderator: Leo Pierre Roy, Program Chair, 


                                                    Director, Environmental & Energy Services, VHB
8:40 a.m. 
Keynote Presentation: How World-Class Companies Profit from Passion and Purpose
   Raj Sisodia,  Professor of Marketing, Bentley College



   Author of Firms of Endearment 
The world is changing dramatically, imposing new requirements for success. To thrive in the future, companies will have to embrace the social transformation of capitalism.
9:00 a.m.
A fresh Approach to Corporate Responsibility
   Harriet Henges, Vice President Corporate Responsibility and Sustainability

   Stop & Shop Supermarkets – Ahold USA

Based on observations of social trends, Stop & Shop has established four pillars for Corporate Responsibility activities - healthy living; sustainable trade; climate action; and community engagement.  
 


9: 20 a.m.
Journeying the Globe is Our Business, Helping the World is Our Passion

John Galvin , Chief Financial Officer, Collette Vacations
For Collette Vacations, giving back to the community and the world around us is an inherent quality of the Collette Vacations way. Areas of focus include: promoting education through community scholarships and literacy programs, helping children and youth services programs, eradicating hunger, aiding the homeless, preserving cultural and historical sites, and supporting sustainable business and travel practices

9:50 a.m.
Break 

10:15 a.m.
What Attracts Municipalities to “Corporate Citizens” 
   David Lutes, Director of Sustainability and Environment, City of Somerville
Municipalities tend to give particularly warm welcomes to new companies that emphasize community interaction, giveback, economic stimulus, and environmental commitments. How does the City of Somerville attract such entities and drive lasting quality of life improvements through emphasis on social and environmental stewardship? David Lutes will discuss how in community planning for smart growth, Somerville has been a local pioneer in securing “corporate citizens” for neighbors. 
10:45 a.m. 
Case Study – Nixon Peabody LLP

   Carolyn Kaplan, Esq., Chief Sustainability Officer, Nixon Peabody LLP 

The projected effects of climate change and the growing awareness of the need for environmental sustainability are having a vast impact on how businesses make decisions and conduct their operations. Nixon Peabody believes these new challenges require an innovative way of delivering legal services and raise the bar for what a law firm should do. As companies move to respond by developing clean technologies and products and implementing more sustainable practices, Nixon Peabody LLP has launched a Legally Green® initiative to help its clients achieve their business goals and join with them in promoting environmental responsibility. The phrase “legally green” signifies the firm’s unique combination of legal experience, thought leadership, and responsible citizenship, and the firm's commitment to serving their clients and community well in the changing world.



        


11:40 a.m.
Panel Discussion & Summary
SPEAKERS
John Galvin, Chief Financial Officer
Collette Vacations 

401 727-9000 JGalvin@ColletteVacations.com 

John Galvin, CPA, MBA, Chief Financial Officer for Collette Vacations, serves on the company's Executive Committee and Board of Directors. John has held the position of CFO since joining Collette Vacations in 1989. John graduated from the University of Massachusetts at Amherst with a Bachelor's degree in Business Administration and received his Masters in Business Administration from Bryant University in Rhode Island.  John has also completed the OPM Executive Education program at the Harvard Business School. John is active in the local community and serves on the board of the Providence Boys & Girls Club and Meeting Street Center. He is co-chair of a capital campaign for the Boy’s and Girls Club of Providence.  He is also a past member of the Board of Directors and served on the Executive Committee for the United States Tour Operator's Association.

Harriet Hentges, VP, Corporate Responsibility and Sustainability

Ahold USA

301-341-4857 harriet.hentges@giantofmaryland.com 
Harriet is VP, Corporate Responsibility and Sustainability Ahold USA. She has been an advisor to business and non-profits on sustainability, public-private partnerships and corporate responsibility, with expertise in problem-solving across sectors and borders and on the challenges/opportunities of globalization/sustainable development. She has held senior positions at Wal-Mart Stores, Inc. and Sears World Trade and was COO of the federal agency, US Institute of Peace and of the US League of Women Voters and managing partner of Clifton Investment Group, an investment bank specializing in retail and real estate. She is a partner in an Angus seed stock operation and an investor in Women Angels Net.
Carolyn Kaplan 

Nixon Peabody

101 Summer Street Boston 02110

617-345-1345  CKAPLAN@nixonpeabody.com 

Carolyn Kaplan serves as Chief Sustainability Officer for Nixon Peabody, the first such position in a law firm.  In that role she identifies opportunities to better service and partner with clients and others on joint sustainability initiatives and she works closely with the firm’s Green Operations Steering Committee to implement sustainable practices and reduce the firm’s carbon footprint.  Ms. Kaplan is a member of the Steering Committee for the State Bar Task Force on Sustainable Law Practice in California.  Ms. Kaplan also co-chairs the Renewable Energy Team in the firm’s Energy and Environmental practice group and she has assisted clients on a variety of renewable energy projects, including siting of land based and offshore wind energy facilities.  Ms. Kaplan serves on the American Wind Energy Association’s Siting Committee and Offshore Wind Working Group and co-managed the drafting of AWEA’s Wind Energy Siting Handbook.  Ms. Kaplan received her J.D., cum laude, from Boston College Law School, and her B.A. from Cornell University.  

David Lutes, Director of Sustainability and Environment
City of Somerville
93 Highland Avenue Somerville, MA 02143
617- 625-6600  dlutes@somervillema.org
David Lutes is responsible for working with the city of Somerville administration to identify and implement environmental programs and policies designed to improve Somerville’s quality of life, encourage sustainable development, and reduce the city’s carbon footprint while controlling energy costs.

Rajendra Sisodia, Professor of Marketing

Bentley College
205 Morison Hall 175 Forest Street Waltham, MA 02452

781 891-3461 rsisodia@bentley.edu
Rajendra S. Sisodia is professor of marketing and founding director of the Center for Marketing Technology at Bentley College. He has a Ph.D. in marketing and business policy from Columbia University. He has published nearly 100 articles in journals such as Harvard Business Review, Journal of Marketing, Journal of Business Strategy, Journal of Business Research, and many others. He also writes frequently for the Wall Street Journal. His research, teaching, and consulting expertise spans the areas of strategic marketing, marketing productivity, marketing ethics, and stakeholder-based marketing. In 2003, he was cited as one of “50 Leading Marketing Thinkers” by the U.K.-based Chartered Institute of Marketing. Sisodia consults with and provides executive seminars for companies in various industries. Clients have included Sprint, Volvo, and IBM, to name a few. He coauthored The Rule of Three (Free Press, 2002) with Jag Sheth. Other recent books include Tectonic Shift: The Geoeconomic Realignment of Globalizing Markets (Sage Publications, 2006) and Does Marketing Need Reform? (M.E. Sharpe, Inc., 2006), also with Jag Sheth.
